


COUNTRY PROFILE (2019)

GDP: $2.85 trillion - GDP Growth: 2.3% in 2019 vs. +2,3% in 2018 (Arizona Office of Tourism Research Division)

GDP per capita: $43,317 in 2019 (source: IMF)

Gross Disposable Income: +1.5% in 2019 (source: INSEE)

French President since May 2017: Emmanuel Macron
“La République En Marche” – Centrist and social-liberal political party

France is the 6th largest economy in the world (source Espace Manager) 

Favorable business climate since 2010 
Average annual inflation rate: 1.2% (will be impacted by the COVID)

Unemployment rate: 9.4% in 2019 vs. 9.4% in 2018 (Arizona Office of Tourism Research Division)

Since 2008, the unemployment rate consistently decreased, down to 7.8% by end of 2020 Q1



FRANCE DEMOGRAPHICS
Population: 67,8 million - 2nd most populated country in the European Union 

#1 PARIS 
2.22 million 
inhabitants

Metropolitan area: 
Pop. 12.5 million

#3 MARSEILLE 
Metropolitan area: 

Pop. 1.8 million

#7 NICE 
Metropolitan area: 

Pop. 1 million

#2 LYON 
Metropolitan area: 

Pop. 2.3 million

#4 TOULOUSE 
Metropolitan area: 

Pop. 1.3 million

#6 BORDEAUX 
Metropolitan area: 

Pop. 1.2 million

#5 LILLE
Metropolitan area:

Pop. 1.2 million

Source : INSEE  2017

Source: INSEE 



FRENCH TRAVELERS TRENDS
Traveling habits (2019)

6-10 weeks paid vacation 
and 11 public bank 
holidays per year

Departure rate in 2019: 
68% among which 49% 

abroad

Average budget $2,600
(35% accommodation., 25% 

transport, 13% food, 10% 
shopping, 9% ground 

transportation, 8% activities)

Top 3 long-haul
destinations: 

1) USA
2) Dominican Rep.
3) Mauricius

French travel twice a 
year (vs. once a year for 

other UE countries)

Decision making criteria:
- Weather
- Security level
- Value for money



FRENCH TRAVELERS TRENDS
Booking habits

Source: L’Echo Touristique

Top 20 websites for travel bookings in 2019
Million unique visitors per month Tourism is the 3rd largest market share of

e-commerce in France (40%)

- 84% of French travelers in 2019 were
“E-tourists“ and prepared their trips
online

- 60% of French travelers booked their
trips online



FRENCH TRAVELERS TO THE U.S.
Number of visitors and forecast 

Source: U.S. Department of Commerce, ITA, National Travel & Tourism Office
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1.62M

2018 – France is ranked 
third among European 
countries in terms of 
visitors behind UK and 
Germany

2019 – 4,3% increase, 
putting France in the Top 
10 of the emitting 
countries 

2020/2022 Forecast –
Estimations done before 
the pandemic, up to date 
forecast N/A 



FRENCH TRAVELERS TO THE U.S.
2019 Visitors’ Profile

1.84 million French travelers to the
U.S. in 2019 (+4,3%), 66% of them are
repeaters

Average Nights per Destination: 3.1

Average length of trip: 19.6 nights

Average age: 43 years old

Average Household Income: $76,982

Top travel motivators

55% Local lifestyle

51% Cultural/Historical Attractions

41% Urban attractions

40% Dining/Gastronomy

Source: Brand USA, reporting 2019 intercontinental traveler data U.S. Dept. of Commerce



20%

18%

32%

22%

6%

Advance Decision Time

Less than a month

1 to 2 months

3 to 5 months

6 to 12 months

More than 1 year

49%

35%

29%

Source used in Destination selection 
for last international trip

Websites via computer

Recommendation from
family & friends

Information in printed
travel guidebooks

Source: Brand USA, reporting 2019 intercontinental traveler data U.S. Dept. of Commerce

FRENCH TRAVELERS TO THE U.S.
2019 Visitors’ Profile



Source: Brand USA, reporting 2019 intercontinental traveler data U.S. Dept. of Commerce

FRENCH TRAVELERS TO THE U.S.
2019 Visitors’ Profile

79%

21%

Lodging Reservation made 
before leaving home

Yes

No
54%

17%

15%

14%

How lodging reservations were made  

Internet Booking Service

Travel Agency/Tour
Operator/Travel Club

The lodging Establishment
Directly

Other



FRENCH TRAVELERS TO ARIZONA

Source: France Market Profile  /AOT

Arizona welcomed 115,900 French visitors in 

2019 (+6,6% vs 2018), who spent 

$150 million in total

Length of stay
19.6 nights 

Hotels/motels
78% 

Purpose of trip
92% leisure

Average age
43 years old

Transportation
74% rented car



FRENCH TRAVELERS TO ARIZONA
Flights from Paris (before the pandemic)

Aer Lingus: Los Angeles, San Francisco

Air France-KLM: Dallas, Los Angeles, San Francisco

Air Tahiti Nui: Los Angeles

Air Canada: Montreal, Toronto

American Airlines: Charlotte, Chicago, Dallas, 
Philadelphia 

British Airways: Phoenix (via London)

Condor: Phoenix (via Frankfurt)

Delta Air Lines: Atlanta, Salt Lake City

Icelandair: Los Angeles, San Francisco

United: Chicago, Washington

Norwegian: Denver, Los Angeles, San Francisco

Main port of entry: Los Angeles (61%)

43%

24%

28%

8%

How Air Reservation were Booked

Directly with Airline

Travel Agency/Tour
Operator/Travel Club

Internet Booking Service

Corporate Travel
Department

Source: Brand USA, reporting 2019 intercontinental traveler data U.S. Dept. of Commerce



FRENCH TRAVELERS TO ARIZONA
What French people like most in Arizona



COVID IMPACT TRAVEL TRENDS*

The French still have a strong desire to travel in the U.S: 90% of the respondents are willing to 
travel again to the USA once the pandemic crisis is over: 41% are aiming at a trip in 2021 and even 
15% are willing to travel to the US before the end of 2020.

Travelers Look West
- It is mainly the USA West that is targeted by the respondents for their future trip (40,7%),
followed by the East (29,1%) and then, the South of the USA (17,8%).

*Visit USA Committee France has conducted a survey among its B2C database to measure
the impact of the pandemic on their desire to travel to the United States



COVID IMPACT TRAVEL TRENDS*

One of the consequences of the pandemic is that travelers seem ready to make greater use of 
the services of tourism professionals.

- To the query: «Do you think you will use the services of a tourism professional in the future, 
especially in view of the difficulties encountered in the context of the health crisis by individuals who 
have organized their stay themselves (cancellation, difficulty of repatriation...)», more than half are 
thinking of using it now.

It should be noted that 71% of the respondents who had travelled the US had organized their trip 
themselves.

*Visit USA Committee France has conducted a survey among its B2C database to measure
the impact of the pandemic on their desire to travel to the United States



COVID IMPACT TRAVEL TRENDS*

It is not the fear of catching the virus on the plane or in the US that weights the most on travel 
decisions to the USA.

- To the query: «What factor impacts or could negatively impact your decision to travel to the USA», 
the first element is the perception of a mismanagement of the crisis by the USA, followed by a decline 
in purchasing power due to the crisis. The fear of catching the virus in the United States (13.4%) or 
during their journey are closing the march (9.5%).

*Visit USA Committee France has conducted a survey among its B2C database to measure
the impact of the pandemic on their desire to travel to the United States



FRANCE - FY20 MAJOR ACHIEVEMENTS & ACTIVITIES



EXPRESS CONSEIL ACTIVITIES

Creation and distribution of media e-newsletters and press releases to increase AZ press 
coverage in France. 

Coordination of media trips to give the press and influencers the opportunity to produce 
unique stories and explore lesser-known regions of Arizona.

Interaction and engagement with key audiences on social media and AOT video content 
sharing to inspire potential travelers. 

Express Conseil is a member of the Visit USA Committee/France on behalf of AOT.

Express Conseil organize and follow-up media/trade missions in France for AOT and partners 



MEDIA NEWSLETTERS & 
PRESS RELEASES

Creation, distribution and medias follow-up of 6 
newsletters or press releases in FY20: 

• September 2019 “What’s up in AZ” newsletter

• December 2019 “Southwestern Gastronomy” press 
release

• March 2020 “What’s up in AZ” newsletter

• April 2020 “AZ Dark Sky” press release

• May 2020 “AZ UNESCO designations” newsletter

• June 2020 “AZ Cool Small Towns” newsletter

Average opening rate: 23%



FY20 MEDIA RESULTS

Media Hosted: 4

Total Number of Articles: 14

Total AVE: $284,656* 

Total Reach: 6,034,500

*Several media coverages have been canceled/postponed because of the pandemic situation:
• Journal du trek.com: 2 web articles (Canyon de Chelly, Petrified Forest) - $5,000
• Journal du trail: 2 web articles (Grand Canyon, Javelina Race) - $5,000
• Wider Outdoor Magazine: 1 print article (Javelina Race) - $42,100
• Pays et marchés du Monde: Two 7-minute travel broadcasts on TV5 Monde and France 2 TV channels (Tucson & Sierra Vista) - $89,000
• IDEAT: print article (Frank Lloyd Wright’s AZ wonders) - $21,580/pages
• Echappées Belles: 90min AZ dedicated TV program - $535,000
• Le Figaro Magazine: « Arizona Dream » 10-page print-article - $48,756/pages
• L’Officiel: 2 web articles (AZ wine trails & AZ overview) - $16,800 



FY20 MEDIA TRIPS

• July 30 – August 4, 2019, Xavier Petit (film director): 

o Pays et marchés du monde: TV program distributed by TV5 Monde and France 2 channels 
- TV5 Monde: 55 million viewers per week (channel general audience) - France 2 “Pays & 
Marchés du Monde”: 750,000 viewers (program’s audience)

 Individual press trip: 2 episodes dedicated to Tucson & Sierra Vista markets 

• September 23 – 29, 2019, Amélie Blondiaux & Benjamin (Influencers): 

o Hellolaroux: Freelance photographer & travel bloggers. Global audience 50K [Instagram: 
43K, Facebook: 3.8K, TripAdvisor: 5.2K, Twitter: 2.6K, Blog 25K unique visitors/month, 
Pinterest wall: 204K Unique views/ month]

 Influencer assistance: City break in Tucson

• December 8 -14, 2019, Thomas Jean (Journalist) & Jean-Claude Figenwald (photographer):

o IDEAT: high-end monthly architecture and home decoration magazine – 85,080 
copies/250,000 readers

 Individual press trip: Frank Lloyd Wright and Arcosanti thematic trip 



FY20 SAMPLES OF MEDIA RESULTS

July 2019 | Web 
«AZ romantic road-trip » 

article: $8,135

July 2019 | Web « AZ 
Honeymoon » article: 

$12,900

August 2019 | Web 
« AZ mother road» 

article: $13,500



FY20 SAMPLES OF MEDIA RESULTS

October 2019 | Blog article 
«Tucson city-guide» : 

$2,500

Nov 2019 – Jan 2020 | 
« Kingman/Monument 

Valley/Route 66» 06:30 min 
video replay via Air France 

on board individual displays: 
$19,597/month

Feb 2020| Print 7-page 
« Arcosanti» article: 

$151,060



FY20 SAMPLES OF MEDIA RESULTS

March 2020| Web «Hotels: 
60 openings expected in 
2020”» article: $1,950

May 2020| Web «Arizona: 
the great Dark Sky land” 

article: $2,450

June 2020| Web « Arizona 
Stargazing ” article and 

newsletter: $6,500



FY20 MEDIA TRIPS POSTPONED*

• March 13 - 23, 2020: Echappées Belles (6 person TV crew)
o Echappées Belles: #1 TV travel program in France – 900,000 average viewers after the 1st 

broadcast and up to 1.4 million viewers after 2nd broadcast/rerun (program’s audience)
 Local support and itinerary follow-up to create a 90-minute Travel TV program dedicated to 

Arizona

• March 22 to April 2, 2020, Adrien Gombeaud (journalist) & Eric Martin (photograph)
o Le Figaro Magazine, 1st High-End French Weekly Magazine – 339,546 copies / 1,880,000 

readers
 “Desert and architecture “ thematic trip. Accommodation & activities support in Phoenix, 

Tucson, Sedona, Flagstaff and Page aeras 

• March 31 – April 7, 2020, Jean-François Guggenheim (journalist/photographer) 
o L’Officiel, High-end Fashion and Lifestyle Magazine – 75,000 copies / 258,000 readers / Web : 

1 million-page views / month, 300,000 unique visitors / month
 Individual press trip: AZ wine trails thematic trip in partnership with United Airlines 

(complimentary flights)

• Late June 2020, Laurie Medina (TV documentary creator) 
o Voyages Vert Vous, New travel & sustainability TV program broadcasted via TV5 Monde 

(International French TV) and France2 (National TV channel)
 Nothern AZ support to shoot a Dark Sky episode

*FY20 Project postponed/on hold because of the COVID-19 pandemic. To be considered in priority in FY21



FACEBOOK – FY20 METRICS

FY19 FY20 Evolution

Page likes (year end) 5,131 5,282 +2.9%

Followers (year end) 4,913 5,077 +3.3%

Total Reach of the page N/A 85,649 N/A

Total Engagement 
(Interactions + clicks)

3,639 6,290 +72%

Videos / minutes viewed 494 773 +56%

Average engagement rate 6% 9,2% +3,2 pts



FACEBOOK FIGURES

FY20 Facebook frequency: 2 posts / week

Fans demographic



INSTAGRAM MERGING

The French page @arizonatourisme merged
with the global page @visit_arizona since
August 25th, 2019.

In FY20, Express Conseil shared 11 posts
(829 total interactions, 34% average
engagement rate)



AOT France c/o Express Conseil

Timothé Raimbault Valérie-Hélène Toutain

Account Manager Managing Director

+33 1 76 47 52 45 +33 6 85 12 97 22
t.raimbault@ecltd.com vh.toutain@ecltd.com 

32 rue de Ponthieu – 75008 PARIS - FRANCE

@arizonatravel.fr
www.visitarizona.fr

mailto:t.raimbault@ecltd.com
mailto:vh.toutain@ecltd.com
http://www.visitarizona.fr/


Thank You!


